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Background
This document introduces a set of practical research tools which can be used to examine if, when, and how humanitarian e-transfer recipients are using newly introduced digital financial services.  These tools were originally designed for a series of case studies that focused on three key questions:

1. To what extent do e-transfer programs influence the use of e-transfers among cash transfer recipients?
2. What are key barriers and enabling factors that influence recipients’ uptake and use of e-transfer services?
3. What measures can and should be implemented in humanitarian e-transfer programs to overcome the barriers to uptake and use?

HOW TO USE THESE TOOLS
The tools were originally used in an in-depth case study in three countries. They will need adjustments to fit your local context. In the original project, research was carried out by a mix of external consultants, enumerators and in-house staff over a period of 10 days.  

If you’re interested in exploring aspects of these research questions in routine monitoring of a cash transfer program, you may consider adding just a few questions from the survey or focus group discussion tools to your existing M&E tools. 

Before diving into a full research project, don’t forget to review key program documents, including: Project proposal or design documents
· Baseline surveys conducted for recipient selection
· Post-distribution monitoring documents
· [bookmark: _GoBack]External reports from cash working groups (if available)
· Market overview reports on digital financial services 

Pre-research orientation should take place with staff, enumerators, FGD co-facilitators and translators on the following topics:
· Survey and FGD questions so knowledge is as standardized as possible about the case study objectives and expectations.
· Technical definitions of financial services, digital financial services with staff, enumerators, co-facilitators and translators to have common understanding on the definition of financial products and services available in the select locality, and how they could be used by the segment of e-transfers recipients (i.e. examine socio-cultural influences and potential demographic differences).
· Practical and technical research skills on how to conduct FGDs and household surveys in order to minimize bias and provide consistent delivery.
· Communication and messaging to staff, local partners, recipients, and service providers that the purpose of the case study is not a performance evaluation, but a case study, which should encourage honest input, and ensure research participants are not selected with a biased. 





Key Tools

	Tool
	Description
	Purpose

	1. Household Survey with e-transfer recipients 

	A survey question set of 46 questions to be administered by enumerators with approximately 50 project recipients.
	To collect quantifiable data about recipients’ experiences:
· Management of the e-transfers 
· Use of the new digital account 
· Financial behavior before the project
· Financial behavior after the project

	2. Focus Group Discussion (FGD) with recipients 
	A question set to guide FGDs with small groups of recipients (8-10).
	The FGD covers the same topics as the household survey, and is intended to enhance the analysis with deeper understanding of behavioral influences, social context, enablers and barriers to uptake of financial services.  

	3. Key Informant Interview (KII) with Program Staff

	A question set to guide interviews with NGO staff that worked on the implementation of the e-transfers.  
	The interview aims to enhance understanding of:
· The project background, objectives and motivations for using e-transfers
· The implementation process, including challenges and successes
· The impact of the e-transfers beyond delivering cash transfers
· Recommendations for future projects

	4. Key Informant Interview (KII) with Service Providers

	A question set to guide interviews with Service Provider staff that worked on the implementation of the e-transfers.  
	The interview aims to enhance understanding of:
· The products and services available in the market and with the e-transfer account 
· The implementation process, including challenges and successes
· The impact of the e-transfers beyond delivering cash transfers
· Recommendations for future projects

	5. KII with Agents
	A question set to guide interviews with agents (designed for mobile money agents, though could be customized for other delivery mechanisms).
	The interview aims to enhance understanding of:
· Agent experiences with e-transfer recipients and their impressions of recipient experiences

	6. Daily Reporting (FGDs & KIIs)

	Three templates to summarize the activities conducted each day during the research.  The forms are to be completed during daily debriefing sessions after fieldwork.
	The main focus of this activity is to produce a concise record of the main findings from the day’s qualitative research for:
· Consolidation of key findings that can be more easily incorporated into the de-briefing meeting and final report 
· To inform the following day’s work if information is missing or needs to be clarified.

	7. Agenda for De-briefing Meeting 

	An agenda for conducting a final de-briefing at the end of the research with project staff and other stakeholders 
	The objectives are to:
· Establish common understanding of how e-transfers may drive financial inclusion
· Review project background and research findings
· Validate the initial analysis and seek feedback from all participants
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